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• TYPES OF COMMUNICATION 

• INTRODUCTION 

• ADVANTAGES OF VISUAL COMMUNICATION 

• DISADVANTAGES OF VISUAL COMMUNICATION 

• VISUAL ELEMENTS/AIDS 

• IMAGE ANALYSIS 
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VERBAL 

Body Language 

Gestures 

Eye contact 

NONVERBAL 

Books 

Magazines 

Email 

WRITTEN 

Graphs  

Maps 

Posters 

VISUALIZATION 

Messages are 

transmitted through 

sounds or words 

Messages are 

wordless 

Messages are 

transmitted via 

words 

Messages are 

transmitted via 

images 

Face to face 

conversation 

Telephone 

ORAL Messages are 

transmitted via 

sounds 
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• Visual communication is the transmission of information and 

ideas using symbols and imagery. 

• Visual communication is the conveyance of ideas and 

information in forms that can be seen.  

• Visual communication in part or whole relies on eyesight.  

• Visual aids are often used to help audiences of informative 

and persuasive speeches understand the topic being 

presented. Visual aids can play a large role in how the 

audience understands and takes in information that is 

presented.  

• Visual communication is a broad spectrum that 

includes signs, typography, drawing, graphic 

design, illustration, industrial design and et cetera 
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• Visual communication helps in re-enforcing oral 

communication. It supports an oral communication.  

• Pictures and illustrations have stronger impact than words.  

• Visual communication jumps over the hurdle of language 

differences. With visual communication, it does not matter 

whether you can speak a particular language or not 

• The visuals can pull down most barriers of communication 

and open up the people.  

• The data and the figures can be easily presented very simply 

on the graphs, the pictures and the diagrams 

• It is more efficient way of communicating with less effort & 

time. 
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• Visual communication can be very expensive. 

• It takes more time and effort to produce it.  

• If the information is huge, a visual aid may not be enough to 

convey everything.  

• Need special knowledge and efficiency to deal with visual 

communication 

• The visual communication involves the use of poorly 

designed visual aids that are difficult to understand or see 

• Not  all the information can be displayed through the  

 visual communication 
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Photographs 

Graphs/Tabulations 

Maps 

Objects/  

Mpdels 

Infographics 

Pictograms 
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• Involves bringing the object in question and using it for 

demonstration  

• It is a suitable visual aid because the audience can clearly 

see exactly what you are talking about.  

• The advantage of this is the object is often the centre of 

discussion.  

• The use of objects as visual aids involves bringing the actual 

object to demonstrate on during the speech.  
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• The model represent the object on a much smaller scale 

• The models can serve as perfect representations of actual 

object 

• This will enable the audience to fully  

 comprehend the message. 

• The models may not represent the  

 actual object accurately as the  

 proportions may be off.  
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• Graphs are an important visual aid when  

 showing the relationship between different  

 quantities.  

• Types of graphs: Line graphs, bar graphs and pie graphs 

and scatter plots. 

• The graphs help the audience to visualize statistics so that 

they make a greater impact than just listing them verbally 

• The graphs can easily become cluttered during by including 

too much detail, overwhelming the audience and making the 

graph ineffective. 
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• In a geography context, a map would be  

 the most suitable item to use.  

• A map can be used in showing different  

 comparing them. This makes the audience  

 know exactly where the speaker is referring to. 

• It is simple to understand and can be used to make  

 points of geographical reference.  

• If a map has too much information on it, it may become 

cluttered therefore removing the focus of the audience from 
the main message 
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• Tables are columns and rows that organize words, symbols, 

and/or data. 

• Good tables are easy to understand. They are a good way to 

compare facts and to gain a better overall  

 understanding of the topic being discussed.  

• They can be overwhelming if too much  

 information is in a small space or the  

 information is not organized in a convenient way 

• Tables can be visual distractions if it is hard to read because 

the font is too small or the writing is too close together 
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• The photographs are great tools to explain points.  

• The photographs are good tools to make or  

 emphasize a point or to explain a topic.  

• A photograph is also good to use when the actual  

 object cannot be viewed.  

• Using local photos can also help emphasize how your topic 

is important in the audience's area 

• If the photograph is too small it just becomes a distraction. 

Enlarging photographs can be expensive if not using a 

power point or other viewing device 
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• The infographics combine two or more visual elements into 

one image. 

• Good infographics are easy to understand. They are a good 

way to compare facts and to gain a better overall 

understanding of the topic being discussed.  

• They can be overwhelming if too much information 

 is in a small space or the information is not  

 organized in a convenient way 

• Infographics can be visual distractions if it is hard  

 to read because the font is too small or the writing  

 is too close together 
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The interpretation of images is subjective and to understand the 

depth of meaning, or multiple meanings, communicated in an 

image requires analysis. Images can be analysed though many 

perspectives, for example these major perspectives presented by 

Paul Martin Lester: 

 

• Personal perspective 

• Historical perspective 

• Ethical perspective 

• Cultural perspective 

• Critical perspective 
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THANK YOU 
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