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Messages are
transmitted through

sounds or words

Messages are Face to face
transmitted via conversation
sounds Telephone

WRITTEN Messages are Books
transmitted via  Magazines

wnord- Cillal .

VISUALIZATION Messages are  Graphs

transmitted via  Maps )
Images Posters

NONVERBAIL Messages are Body Language

Wwordless Gestures
Eye contact
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Visual communication is the transmission of information and
iIdeas using symbols and imagery.

* Visual communication is the conveyance of ideas and
Information in forms that can be seen.

* Visual communication in part or whole relies on eyesight.

* Visual aids are often used to help audiences of informative
and persuasive speeches understand the topic being
presented. Visual aids can play a large role in how the
audience understands and takes in information that is
presented.

* Visual communication is a broad spectrum that |
iIncludes signs, typography, drawing, graphic Y /[
design, illustration, industrial design and et cetera ——_
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Visual content is 40x
more likely to get shared
on social media than other

lypes of content

gurrar. U s

Articles with an image
every 75-100 words get

double the number of

social shares than articles

with fewer images

#VisualWorkplace

Colored visuals
increase people's
willingness to read a
piece of content by
80%.

Soures. hifps:/Wwwwhubspol. comymarkafing-sfaf sics)
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OF INFO TRANSMITTED
TO THE BRAIN IS VISUAL

OUR BRAIN PROCESSES VISUALS 60,000x FASTER THAN TEXT
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OF YOUR BRAIN IS ACTIVE
IN VISUAL PROCESSING
|

\
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10% 40%
OF YOUR SENSORY RECEPTORS OF PEOPLE RESPOND
ARE IN YOUR EYES BETTER TO VISUALS

@

Y www.dosm.gov.my f O , @ @StatsMalaysia



BEYOND PRETTY PICTURES

HOW INFOGRAPHICS CAN HELP YOUR BUSINESS

e il

CREATE ORDER OUT OF CHAOS
Infographics make cluttered numbers and
statistics streamlined and clear. There’s nothing
us humans respond to more than things
presented to us in a simple way (except
maybe chocolate).

HELP AUDIENCE UNDERSTAND
COMPLEX DATA
Psychologists have discovered that 83% of
learning occurs visually. This means people are
more likely to understand complex data if it's
put in from of them as a great visual.
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SIMPLIFY AND EMPOWER
COMMUNICATION FASTER
Presentation design is really important - it
needs to be visual, engaging and easy to
understand. Presenters using visual aids are
twice as likely to be more persuasive.

GATHER INSIGHTS FROM MAPPING
AND VISUALISING DATA
Infographics help you see things you may
never have seen before, and recognise
relationships you never thought existed.

I‘Q

ESTABLISH CREDIBILITY
If your reports and presentations are full of
stats and information from trustworthy
sources your company will be seen as one
that knows their stuff. Reliability goes a
long way in business.

BUILD UP SOCIAL PRESENCE
Infographics are super-shareable, making them
perfect for use on social media. The numbers
are impressive: 45% of web users will click
on a link if it features an infographic and
30% will forward it.
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TARGET SPECIFIC AUDIENCE AND
USER GROUPS
Digital marketing is all about knowing your
audience and making stuff they like. Infographics
can be easily tailored to deliver information
effectively to different user groups.

B 2

BUILD LINKS, DRIVE TRAFFICAND
IMPROVE SEARCH ENGINE VISIBILITY
Need more hits on your website? Sites that use
infographics see a 12% average increase in

traffic. Infographics can earn the kind of
elusive high quality links your site needs to
improve its search engine rankings.

Design by inf. graphic ly



FACTS ABOUT

STORYTELLING

WITH YOUR DATA

(O

The most popular

DATA ANALYSIS Visuals are processed TED Talks found that Combine the right

is one of the hottest skill 6 0 0 0 0 x stories made up at least VISUALS, NARRATIVE, & DATA
categories over the past two y o Of to have a data story that can
years for recruiters, reported influence and drive change.

by Linkedin. faster than text. 6 5 /o content
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HUMANS LOVE
GOOD VISUALS

3

90% of the

information
transmitted to the

brainis VISUAL

@i

Visuals are processed
60,000 times
faster in the brain
than text

80% of people
remember what

they SEE

o

92 % of all human
communication is
3 Non-verbal

‘v‘#

40% of people will respond better
to visual information than text
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B 7. POWER of
VISUAL GONTENT

lnfograghi(fs can improve
we

site traffic by

., of people respond better to
! visual info than plain text

Conversions increase

To read on
not

T

v/ of words on a webpage is
/' U read by the average user

©)

when videos are used
on a landing page
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ADVANTAGESIORUISURSCOMMUNICATION

* Visual communication helps in re-enforcing oral
communication. It supports an oral communication.

* Pictures and illustrations have stronger impact than words.

* Visual communication jumps over the hurdle of language
differences. With visual communication, it does not matter
whether you can speak a particular language or not

* The visuals can pull down most barriers of communication
and open up the people.

 The data and the figures can be easily presented very S|mpl
on the graphs, the pictures and the diagrams E

» It is more efficient way of communicating with less effort &
time.
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DISADUANTAGESIORVISURNCOMMUNICATION

* Visual communication can be very expensive.

It takes more time and effort to produce lIt.
If the Information Is huge, a visual aid may not be enough to
convey everything.

Need special knowledge and efficiency to deal with visual
communication

The visual communication involves the use of poorly
designed visual aids that are difficult to understand or see
Not all the information can be displayed through the

visual communication @
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Diagrams
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Ob jécts/
Mpdels

Infographics
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 |nvolves bringing the object in question and using it for
demonstration

 |tis a suitable visual aid because the audience can clearly
see exactly what you are talking about.

* The advantage of this is the object is often the centre of

discussion.
* The use of objects as visual aids involves bringing the actual
object to demonstrate on during the speech.
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Models
- T

ne model represent the object on a much smaller scale

 The models can serve as perfect representations of actual

object

* This will enable the audience to fully
comprehend the message.

 The models may not represent the
actual object accurately as the
proportions may be off.
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Graphs

« Graphs are an important visual aid when
showing the relationship between different
guantities.

« Types of graphs: Line graphs, bar graphs and pie graphs
and scatter plots.

* The graphs help the audience to visualize statistics so that
they make a greater impact than just listing them verbally
 The graphs can easily become cluttered during by including
too much detall, overwhelming the audience and making the

graph ineffective.
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n a geography context, a map would be L PR
the most suitable item to use. | e SEEL,
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-
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-
-
-
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A map can be used in showing different
comparing them. This makes the audience ™ "7
Know exactly where the speaker is referring to. 9
t Is simple to understand and can be used to make

noints of geographical reference.

f a map has too much information on it, it may become
cluttered therefore removing the focus of the audience from
the main message
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« Tables are columns and rows that organize words, symbols,
and/or data.
* Good tables are easy to understand. They are a good way to

compare facts and to gain a better overall [ — | =]=T=7_
understanding of the topic being discussed.———=
* They can be overwhelming if too much — =]
Information is in a small space or the —
— -r\ p
iInformation is not organized in a convenient way
« Tables can be visual distractions if it is hard to read because
the font is too small or the writing Is too close together
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* A photograph is also good to use when the actual

ohotogra
ohotogra

nasize a

ohs are great tools to explainpoints.
ohs are good tools to make or

noint or to explain a topic.

object cannot be viewed. -
« Using local photos can also help emphasize how your topic
IS Important in the audience's area
* |f the photograph is too small it just becomes a distraction.
Enlarging photographs can be expensive if not using a
power point or other viewing device
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INfogrannics

* The infographics combine two or more visual elements into
one image.
« Good infographics are easy to understand. They are a good

way to compare facts and to gain a better overall

understanding of the topic being discussed. pliien,
* They can be overwhelming if too much information =

IS In @ small space or the information is not

organized in a convenient way Sl
» Infographics can be visual distractions if it is hard™

to read because the font is too small or the writing

IS t00._close together
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The interpretation of images is subjective and to understand the
depth of meaning, or multiple meanings, communicated in an
Image requires analysis. Images can be analysed though many
perspectives, for example these major perspectives presented by
Paul Martin Lester:

* Personal perspective
 Historical perspective
« Ethical perspective
« Cultural perspective
 Critical perspective
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ANNUAL ECONOMIC smﬁsncs 2018
"G o Wl o018 MANUFACTURING SECTOR

— EMPLOYMENT STATISTICS FOURTH QUARTER 2018

— — —

Q32018 (5] Skilled
ap G353 @23

- - Semi-skilled
L]

Low-skilled

P
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MAIN FINDINGS

VALUE OF GROSS OUTPUT

Q32018 ‘P\. - Skilled 24.4%‘ e
- 3 mﬁm 2017: RM1,2758b 5.7%

o ‘ 13.2%)

2015: RM1,142.0 b o
VALUE OF INTERMEDIATE INPUT

— 5.3%  2017:RM981.7b
Q32018 ™ Skilled ? e
- q: @@ 25-56::')““."'“ 23.9%) (] 2015: RM884.8 b

Q42018 4B D

-
o - 21.2@ ] . 21.2%)

2017: RM294.0b  6.9%
2015: RM257.1 b of

Q32018 -~ Skilled =
- a B2
Semi-skilled

M
ai208  an EHESEIED

- Low-skilled
| Y — Y )

Note: The statistics in per cent refer to the percentage share across skills for each indicator

2.2709017: 2,214,883 pecons

1 l' 2015:2,119,158 persons

EMPLOYMENT STATISTICS, 2018 VALUE OF FIXED ASSETS
(Thousand) o~ 2 . 2017: RM335.7 b
8,542 T 2 2015: RM296.8 b
248 8275 8345
206
198! 157 -
N e
\ Annual growth rate
2017 2018 2017 2018 2017 2018 2017 2018 /. k 1 2015- 2017

»
[_ ‘ ,J;;E:Ns [i- [‘- Source: Annucl Economic Statistics 2018, A
Department of i
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SN PENGELUARAN

i

35.6%
Jan. 2019°: 74,638
Dis. 2018: 55,037
j_.l (tan metrik)
PENGGUNAAN DOMESTIK
Sarung Benang getah
tangan getah ”
74.5% {: lS 8%
in-lai 8 Tayar dan
R o
7.0%
o o Jan. 2019’: 43,452 tan metnjik ‘
EKSPORT
China Iran U.S.A
‘ Jerman Finland %
39.4% 16.3% 59% 4.9%

Jan. 20190: 49,797 tan metrik

- STOK

4.5%

Sumber Kementerlan lndus(ri Utama
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- HARGA PURATA
i ' (Sen/Kg)
Y 4.3% (LFPR)
l . ‘ December 2018
| 5.8% 68.5%
| P January 2018
E ——— 68.2%
—

Jan. 2019: 393.29
Dis. 2018: 377.00

Jan. 2019: 548.48
Dis. 2018: 518.18

o

Pemproses getah . ™ . ™ . Estet getah
85.0% S 0.4%
Pengguna getah
14.6%

Jan. 2019°: 199,070 tan metrik
' R e e EMPLOYED
Pengeluaran getah asli mengikut negara pengeluar*,
Disember 2018

A total of 31.4 per cent of

. . E Thailand J32Ilol.1lasl'y (15'64 yeGTS) were OU.tSid e
| (000 tan metr) (e 14,67 million comprised of housewives,
Vietnam Indonesia N those not intere
100.0 270.6
f%* India China
- 68.0 47.0
: m Malaysia Sr Lanka -
i Jar;fgm om— 55 o : ﬂm 14.99 million 7”10
— » sl million
Cambodia Philippines I;E:.Iel;:gre‘r January
30.0 13.6 s 2019
*Association of Natural Rubber

Producing Countries (ANRPC} >

Source: Monthly Labour Force Survey, Department of Statistics, Malaysia
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MAILAYSIA EXTERNALTRADE 2019
STATISTICS,JANUARY

@ EXPORTS
@ IMPORTS

TOTAL
TRADE

GUHSTIIIIGTIIIH SECTOR

anlEmkSuncy
=o/s

| RM85.4 billion | €3.1% |

Exports posted a growth of
3.1% outpacing imports
which grew 1.0%.

| RM73.9 billion | ©1.0% |

2017 @ :
®
] 1779 biten

[ L

2017 1,330,266 persons
2015 1,290,474 persons

2017 [EEEXTTNN
2015 (e

| RM159.3 billion| €32.1% |

VALUE OF
GROSS OUTPUT

TRADE

e ANicE | RM11.5 billion | €)19.2% |

EXPORTS OF MAJOR PRODUCTS IMPORTS BY END USE & BEC

# B B EBE Products Intermediate Goods

nge
== N-jc ]

Palm 0il & Palm Oil-based
Products
‘ @ Uqueﬁed Natural Bas ~ Consumption Goods _- 1
G )4

MAJOR TRADING PARTNERS

© o

Share 18 2%
(7 rRm11.0billion ( ) 9.1%)
[¥) rm17.9 billion (€)17.5%)

VALUE OF
INTERMEDIATE

|RM343b|Il|on,

I S 6.4%
1

| RM5.4 billion
1

I

0173%

1
1
)

NUMBER OF
PERSONS
ENGAGED

EUROPEAN UNION (EU)

fte Share 9 4%

- [E',’ RM&.7 billion € 4.3%)
* ®. [ rRM.6 billion ( ()8.2%)

SALARIES &

WAGES PAID &ﬂ

ASEAN
n SINGAPORE
VALUE OF yIFA RM 27.9 billion 12 Share. 19 4 share 26.3%
FIXED ASSET .o o - _2' % [P rm25.0billion ( @ 3.4%)
(P exeorts (7 rM12:2billion (@) 5.4% ) (%) RM17.0biion ( ©9.6%)

@ Annual growth rate 2015 and 2017

(¥ mPORTS [¥) RM7.6 billion () 16.4%)

~u =Y,
. L

; Note: °°Alchanges are based on year-on-year comparison.
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